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Abstract:

Target cost management is strategic cost management system,
developed in the 1963s to enhance its usefulness to strategic decision-
making and to control cost in the beginning of cycle product live. This
paper presents a framework of Target cost system as strategic approach
to cost control, by planning, reengineering and developing product , in
order to Live Cycle Cost Reduction of product.

Key words: Target cost management, strategic cost management, and
strategic cost analysis
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Reference: Patrick Feil, et al, Japanese Target Costing: A Historical
Perspective, International Journal of Strategic Cost Management, Spring,
.12004, P. 1
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