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  Abstract ملخص
The study determines the role of adopting 
social responsibility in enhancing the 
marketing performance of organizations, 
and the Tebessa Cement Company has been 
adopted as a model in this field where its 
experience was analyzed to reveal the 
factors of its success and how to enhance, 
maintain and improve its performance by 
adopting social responsibility. 
The study found results, the most important 
of which is that Tebessa Cement Company 
has a promising vision regarding 
environmental protection and the 
sustainability of its products by adopting its 
social responsibilities and devoting 
community values, as it has achieved a place 
among competitors through an important 
balance of social and environmental 
practices that made it an important mental 
image. We also recommend the necessity to 
establish social responsibility dimensions 
within its marketing activity as necessary to 
enhance its mental image 
Keywords: social marketing; Social 
responsibility; Consumer behaviour; Social 
marketing performance. 
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 أرباح المالكين 
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ككل لاجور  المجتمع  بسيط  تحسين 

 العاملين وظروف العمل 

يقاس   بسيط  بمعايير مفهوم 
محدودة تخص الوضع الداخي  

 للشركة
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العلاقات   مرحلة 

 النسانية 

 انهيار الشركات الصناعية 
 تسريح العنمل 

 دعوة كينز لتدخل الدولة 
 انتشار الافكارا الاشتراكية

وجوب تدخل الدولة لاعادة التوازن 
أرضية  بناء  الى  أدى  الاقتصادي 

 الاجتماعية لمفهوم المسؤولية 

أفكار  لتاصيل  أولى  توجهات 
المسؤولية  وعناصر 
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المواجهة   مرحلة 
الشركات  بين 
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قوانيين  شكل  في  الاجتماعية 

 ودساتير أخلاقية 
وتطوير   وممارستها  الفكرة  نضوج 
قياسهامنظور  ومؤسرات  معايير 
الاستراتيجية   الخطط  ضمن  شامل 

خالل  للشركات من  للإدارة  التطلع 
 . المسؤولية الاجتماعية

 مفهوم اكبثر شمولية 
والممارسة   الوعي  تعميق 
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الاجتماعية  المبادرات  تطوير 
 للشركات

الخطط   ضمن  شامل  منظور 
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 المسؤولية الاجتماعية.
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Abstract 

The study determines the role of adopting social 

responsibility in enhancing the marketing 

performance of organizations, and the Tebessa 

Cement Company has been adopted as a model 

in this field where its experience was analyzed to 

reveal the factors of its success and how to 

enhance, maintain and improve its performance 

by adopting social responsibility. 

The study found results, the most important of 

which is that Tebessa Cement Company has a 

promising vision regarding environmental 

protection and the sustainability of its products 

by adopting its social responsibilities and 

devoting community values, as it has achieved a 

place among competitors through an important 

balance of social and environmental practices 

that made it an important mental image. We also 

recommend the necessity to establish social 

responsibility dimensions within its marketing 

activity as necessary to enhance its mental image 
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